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Basic Materials (+)   Bullish 

  Consumer Goods Bullish 

Consumer Services (+)   Bullish 

 Financials (+)  Bullish 

Health Care   Bullish 

 Industrials (+)  Bullish 

 Oil & Gas (+)  Bullish 

Technology   Bullish 

Telecommunication   Bearish 

Utilities (+)    Bullish 

 

Sell-Side gets burned going Bearish Too Soon.  

Ouch, that one hurt! 

Sixteen weeks we waited for the sell-side to decide the market rally was ready to turn.  

Sixteen weeks we wondered what it would take to make them reconsider their long bias and what that 

would mean for a market that seemingly was running based on the notion that the market simply 

wanted it to keep running higher.  

Sixteen weeks we marvelled at the resolve of the sell-side to maintain their composure and be 

consistent with their “stay long” advice to their client base.  

Sixteen weeks we waited… and it only took two weeks for the sell-side to conclude that they had moved 

too soon. 



Welcome back folks! According to the sell-side, this rally isn’t over yet and when they realized their 

mistake, the sell-side couldn’t find a fast enough way to jump back on the bullish bandwagon that they 

had left a mere 14 days ago! 

Last week saw sentiment climb 7.8%, the largest single week-over-week climb since we’ve been tracking 

this data. However, it probably speaks more to the amount of sell-side professionals who got caught 

offside than it does to any fundamental shift in the economic or corporate picture. 

Now, we’re not going to take a stab at trying to figure out what made the sell-side turn bearish two 

weeks ago. In truth, it could have been anything from macro data to just being nervous that the market 

had come too far too fast. And, we’re not going to try and understand what drove them to do a one 

hundred and eighty degree turn on that feeling this past week. But where we can add value is in trying 

to understand how often we’ve been in this type of “flip-flop” environment when sentiment has turned 

this rapidly and what did that means for the upcoming months. 

So, What Certainty Comes From Uncertainty? 

Let’s put things in context. Over the past 30 months, there have been sixteen distinct sentiment shifts 

including the two that most recently occurred. The average sentiment trend has lasted eight weeks with 

the longest being 26 weeks back in 2007 and the shortest being a few occasions of just one week. 

During those thirty months, there have only been three occasions since we started tracking sell-side 

sentiment when their “feel” for the market has shifted back and forth over such a short duration.  

The first was between December 2007 and January 2008. The sell-side had been in a pronounced 

bearish trend for 10 weeks before they went bullish for a week, reverted back for a couple of weeks, 

went bullish again for a single week, reverted back for a month and then finally settled into a sustained 

17-week bullish period that ran from February to March of 2008. The final bullish period generated a 9% 

benchmark return even though it took a couple months of uncertainty to establish a new direction for 

the market. 

In May of 2008, at the end of the above mentioned trend, the sell-side went bearish for two weeks, 

reverted back to being bullish for a single week and then finally turned bearish for good in mid-June, 

2008. The perma-bears ruled for 18 weeks during which the sentiment benchmark posted a greater than 

30% return. 

Finally, there was one other time in which the sell-side jumped to the other side of the sentiment 

equation (i.e., from being bulls to bears) for a single week in November of 2008. They managed to 

capture a generous 15% return in that single week and then went back to being bulls again until the 

beginning of 2009. 

In hindsight, it shouldn’t be surprising that meaningful shifts aren’t pretty or clean. They do tend to take 

a couple tries to finally move the sell-side from one side of the market to the other for good and 

knowing that it’s the upcoming weeks that will be the decisive ones to watch. If the sell-side shows 

continued volatility and moves bearish again in the next week or two, then history would indicate we’ve 



entered another sustained bearish trend. While the transition wouldn’t have been pretty or even 

profitable, at that time the sell-side would be suggesting that your money should be off the table and 

out of the market for at least a couple of months and probably even longer. 

So, as we wait and watch, here are the five tickers that have undergone the biggest bullish and bearish 

sentiment shifts over the last week: 

 

Top 5 Bullish Sentiment Shifts: 

Ticker  Company  Industry  

VPRT  VISTAPRINT LIMITED  Industrials  

ESI  I TT EDUCATION SVCS  Consumer Services  

FCX  FREEPORT MCMORAN B  Basic Materials  

RIMM  RESEARCH IN MOTION  Technology  

X  UNITED STATES STEEL  Basic Materials  

 

Top 5 Bearish Sentiment Shifts: 

Ticker  Company  Industry  

ANSS  ANSYS INC  Technology  

CNW  CON-WAY INC  Industrials  

LSTR  LANDSTAR SYSTEM  Industrials  

AMSC  AMER SUPERCONDUCTO  Industrials  

CCL CARNIVAL CORP Consumer Services 

 

Until next week … 

 

About The First Coverage Weekly Street Sentiment 

Derived from the aggregated analysis of thousands of actual trade ideas and data being sent in 

real-time from the sell-side to the buy-side, the First Coverage Weekly Street Sentiment provides a 

snapshot of market trends and a unique perspective of the mindset of the Street for the week 

ahead. The following data has been extracted directly from all information transmitted in the past 

week by sell-side representatives from more than 250 firms submitting information to portfolio 

and asset managers across North America via the First Coverage platform.  

About First Coverage 

Catering to more than 300 financial institutions worldwide, First Coverage provides a web-based 

platform that simplifies the gathering, evaluation and organization of all sell-side services and 



information. For more information, visit www.firstcoverage.com or contact us at 

info@firstcoverage.com.  

  

For media inquiries, please contact Deborah Jorge at First Coverage: 

Deborah.Jorge@FirstCoverage.com, 617-303-0067 (office) or 413-531-0959 (mobile). 

--DISCLAIMER— 

First Coverage’s Weekly Street Sentiment (“WSS”) is derived from sources believed to be reliable, but which we furnish “AS IS” and 

“WITH ALL FAULTS.”  We do not warrant or guarantee the suitability, timeliness, sequence, accuracy, or completeness of WSS. 

THERE ARE NO WARRANTIES OF ANY KIND, EXPRESSED, IMPLIED OR STATUTORY(INCLUDING, WITHOUT LIMITATION, 

SUITABILITY, TIMELINESS, TRUTHFULNESS, SEQUENCE, ACCURACY OR COMPLETENESS), ANY IMPLIED WARRANTIES 

ARISING FROM TRADE USAGE, COURSE OF DEALING, OR COURSE OF PERFORMANCE, OR THE IMPLIED WARRANTIES 

OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR USE OR PURPOSE.  THERE ARE NO WARRANTIES, 

EXPRESSED OR IMPLIED, AS TO THE RESULTS TO BE OBTAINED FROM USE OF WSS. Any analysis, observation or other 

opinion that WSS may contain is, and must be construed solely as, a statement of opinion and not a statement of fact, indication of 

preference or recommendation of any nature. Content contained in WSS is not intended to and does not constitute investment 

advice and no investment adviser-client relationship is formed. 


