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  Basic Materials    Bearish 
    Consumer Goods    

    Consumer Services   
    Financials  Bullish 
  Health Care    Bullish 
    Industrials  Bearish 
  Oil & Gas    Bearish 
  Technology      
  Telecommunication    Bullish 
  Utilities    Bullish 
 

With Sentiment...as in Golf and Life...It’s the Follow Through 
that Makes the Difference.  

Based on what the sell‐side is telling their clients, this remains a tale of two markets, and neither has 
much conviction right now.  

Last week, the sell‐side correctly informed their buy‐side client base to be long in the market for the first 
time since the calendar turned over to 2009. A very strong week saw the three major indices rise 
anywhere from 3.5% to almost 8%. Needless to say, this turned out to be timely and profitable advice by 
the aggregated sell‐side.  

However, like in life and golf, it’s the follow through that matters most to our analysis of market 
sentiment, and during the last week, we haven’t seen anything that indicates this bullish run is anything 
but a short‐term rally. That doesn’t mean this couldn’t become a full‐blown systemic shift in perceptions 



about the market direction for 2009.  It just means we haven’t seen the necessary follow through in 
what the sell‐side has been telling their clients. 

To be more specific, there was no change in the overall sentiment this week vs. last week, which reflects 
the lack of follow through discussed above. However, like a duck in a pond, sell‐side sentiment appeared 
calm on the surface, while furiously moving to stay afloat beneath the water line. Utilities, Health Care, 
Financials and Telecommunications all saw the sell‐side get more bullish week over week, while 
Industrials continued to weaken for the fourth week in a row.   Basic Materials and Oil & Gas also ended 
up on the short end of the sentiment stick. 

As we head into the rest of earnings season, we remind our readers that the weekly sentiment indicator 
is useful not only to gauge macro trends but also is indicative of what Wall Street professionals are 
thinking about individual stocks.  As an example, we can show that coming into January, GOOG was 
loved, while HOG was one of the most bearish stocks based on sell‐side sentiment. Both announced 
earnings earlier last month, and the chart below demonstrates that in both cases, sentiment was 
predictive of market direction.  

 

While it’s compelling to demonstrate what the sell‐side has gotten right in the past, we have isolated 
four stocks that have earnings coming up this week. Two of them are very bullish by sentiment right 
now, and two are dramatically bearish. The sell‐side is feeling positive towards Encana (ECA) and Strayer 
Education (STRA), while they are feeling particularly negative towards McCafee (MFE) and Toll Brothers 
(TOL).  

Until next week… 

About The First Coverage Weekly Street Sentiment 

Derived from the aggregated analysis of thousands of actual trade ideas and data being sent in 
real-time from the sell-side to the buy-side, the First Coverage Weekly Street Sentiment provides a 
snapshot of market trends and a unique perspective of the mindset of the Street for the week 
ahead. The following data has been extracted directly from all information transmitted in the past 
week by sell-side representatives from more than 250 firms submitting information to portfolio 
and asset managers across North America via the First Coverage platform.  

About First Coverage 



Catering to more than 300 financial institutions worldwide, First Coverage provides a web-based 
platform that simplifies the gathering, evaluation and organization of all sell-side services and 
information. For more information, visit www.firstcoverage.com or contact us at 
info@firstcoverage.com.  

  

For media inquiries, please contact Deborah Jorge at First Coverage: 
Deborah.Jorge@FirstCoverage.com, 617-303-0067 (office) or 413-531-0959 (mobile). 

--DISCLAIMER— 

First Coverage’s Weekly Street Sentiment (“WSS”) is derived from sources believed to be reliable, but which we furnish “AS IS” and 
“WITH ALL FAULTS.”  We do not warrant or guarantee the suitability, timeliness, sequence, accuracy, or completeness of WSS. 
THERE ARE NO WARRANTIES OF ANY KIND, EXPRESSED, IMPLIED OR STATUTORY(INCLUDING, WITHOUT LIMITATION, 
SUITABILITY, TIMELINESS, TRUTHFULNESS, SEQUENCE, ACCURACY OR COMPLETENESS), ANY IMPLIED WARRANTIES 
ARISING FROM TRADE USAGE, COURSE OF DEALING, OR COURSE OF PERFORMANCE, OR THE IMPLIED WARRANTIES 
OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR USE OR PURPOSE.  THERE ARE NO WARRANTIES, 
EXPRESSED OR IMPLIED, AS TO THE RESULTS TO BE OBTAINED FROM USE OF WSS. Any analysis, observation or other 
opinion that WSS may contain is, and must be construed solely as, a statement of opinion and not a statement of fact, indication of 
preference or recommendation of any nature. Content contained in WSS is not intended to and does not constitute investment 
advice and no investment adviser-client relationship is formed. 


