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  Basic Materials     
    Consumer Goods   Bearish 

    Consumer Services   
    Financials  Bearish 
  Health Care    Bearish 
    Industrials  Bearish 
  Oil & Gas     
    Technology   Bearish 
  Telecommunication     
    Utilities   
 

 

Everything Old is New Again…and Everything New is Way too 
Expensive Now! 

And, so it starts. 

It’s said that every journey begins with one step.  Every building begins with one brick.  And every 
sentiment shift begins with one small move. 

While last week’s 2.1% decline in the First Coverage Sell‐Side Sentiment indicator isn’t something to 
make us think the sky is falling, we have been watching this indicator long enough to know when 
something feels just a little bit off. 



Last week, we talked all about  how the sell‐side was comatose; while the world rotated off its axis over 
the last quarter of 2008, they got seriously bearish very early in the year and then passed the  last three 
months in the equivalent of a staring contest with themselves…no blinking, no movement. There were 
times when we wanted to hold a mirror up to the mouth of the collective sell‐side to ensure we still 
were getting a pulse. 

But now…while we don’t see the start of a trend, we do see the start of something. Unfortunately, it’s 
probably not the start of what we’re all hoping for. 

Heading into this week, while the market heaved and buckled, giving up the start of a new year rally, the 
sell‐side wasn’t shy about finally taking a stand and telling their buy‐side clients that this one might be 
for real. Like the tremors felt recently at Yellowstone National Park, causing concern amongst a few 
(Google it if you haven’t heard…scary stuff!), the sell‐side has awoken to the fact, and is relaying to their 
clients, that this market remains a live volcano that still has the capability and power to erupt even 
though it hasn’t burnt us in a few weeks. 

We’re experiencing an overall market decline in sentiment by more than 2%, with no bullish industries 
by sentiment and 50% of industries suffering a meaningful short‐term spike in bearish sentiment. If 
that’s not enough, safe havens like Wal‐Mart caved in to the reality that even those who shop for 
bargains eventually stop shopping when they run out of money. 

The current sentiment of the sell‐side shows a lot of similarities already with the story we are all too 
familiar with from last year. For example, the graph below depicts the top 100 and bottom 100 stocks by 
sentiment broken out by industry.  



 

 

Bears still are living off the avails (or lack thereof) of the Consumer Goods, Consumer Services and 
Financial stocks, which currently make up almost 55% of the bottom 100 stocks.  At the same time,  the 
bulls, wherever they may be, are suggesting if you have to allocate capital that you do so in tangibles like 
Oil & Gas, Industrials and Basic Materials. 

So, is the sell‐side beginning 2009 by already predicting a year that seems unfortunately familiar to 
2008? It’s too early to tell based simply on this small move.  At the very least, they seem to be telling the 
buy‐side bulls, who were getting ready to declare a bottom and a rally after the first few days of the new 
year, to hold back on the victory dance.  

Until next week… 

About The First Coverage Weekly Street Sentiment 



Derived from the aggregated analysis of thousands of actual trade ideas and data being sent in 
real-time from the sell-side to the buy-side, the First Coverage Weekly Street Sentiment provides a 
snapshot of market trends and a unique perspective of the mindset of the Street for the week 
ahead. The following data has been extracted directly from all information transmitted in the past 
week by sell-side representatives from more than 250 firms submitting information to portfolio 
and asset managers across North America via the First Coverage platform.  

About First Coverage 

Catering to more than 300 financial institutions worldwide, First Coverage provides a web-based 
platform that simplifies the gathering, evaluation and organization of all sell-side services and 
information. For more information, visit www.firstcoverage.com or contact us at 
info@firstcoverage.com.  

  

For media inquiries, please contact Deborah Jorge at First Coverage: 
Deborah.Jorge@FirstCoverage.com, 617-303-0067 (office) or 413-531-0959 (mobile). 

--DISCLAIMER— 

First Coverage’s Weekly Street Sentiment (“WSS”) is derived from sources believed to be reliable, but which we furnish “AS IS” and 
“WITH ALL FAULTS.”  We do not warrant or guarantee the suitability, timeliness, sequence, accuracy, or completeness of WSS. 
THERE ARE NO WARRANTIES OF ANY KIND, EXPRESSED, IMPLIED OR STATUTORY(INCLUDING, WITHOUT LIMITATION, 
SUITABILITY, TIMELINESS, TRUTHFULNESS, SEQUENCE, ACCURACY OR COMPLETENESS), ANY IMPLIED WARRANTIES 
ARISING FROM TRADE USAGE, COURSE OF DEALING, OR COURSE OF PERFORMANCE, OR THE IMPLIED WARRANTIES 
OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR USE OR PURPOSE.  THERE ARE NO WARRANTIES, 
EXPRESSED OR IMPLIED, AS TO THE RESULTS TO BE OBTAINED FROM USE OF WSS. Any analysis, observation or other 
opinion that WSS may contain is, and must be construed solely as, a statement of opinion and not a statement of fact, indication of 
preference or recommendation of any nature. Content contained in WSS is not intended to and does not constitute investment 
advice and no investment adviser-client relationship is formed. 


