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Is that a Big Mac under my artificial Christmas tree?

There remain no industries regarded as Bullish by the sell-side; however, many are showing better

sentiment than last week. There is an overarching sense of been there, bounced that! The noticeable
lack of overall move in market sentiment during the historic rally last week implies that the sell-side is
feeling that we’ve been here before... this isn’t the first time during this bear market we’ve seen a 10%
week. Perhaps, because of that ‘déja vu,’ the sell-side remains unconvinced that this is anything other
than another bear-trap. So for those thinking long term, First Coverage sentiment is still bearish...but for
those thinking short term, well, that’s another story all together.

The sell-side showed meaningful incremental short-term bullishness two weeks ago...ahead of the rally.
However, during the rally, they got more bearish and, over the last week, remained fairly blasé even as
the best week of performance by the market in over a quarter-century convinced others that a bottom

had set in.




There were pockets of bullishness last week, but perhaps not for the right reasons. Consumer Services,
while the second most bearish industry by overall sentiment, (see graph below) saw the greatest gain in
sentiment by the sell-side over the last week.
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Before you think that the sell-side is suggesting a consumer renaissance, it’s important to note that most
of the gain in Consumer Services was attributable to lower-end companies, including Wal-Mart,
MacDonald’s, Big Lots, and other speciality retailers like Hot Topic and The Limited. Clearly, the sell-side
is telling their buy-side clients that holiday presents will be more in line with ‘it’s the thought that
counts’ than the luxury of X-Mas pasts. Based on this, the sell-side continues to suggest that buy-side
clients take advantage of the current stock prices of some retailers that are positioned to take
advantage of the ‘frugal’ holiday season to come.

Finally, Financials remain the most bearish industry by sentiment but also saw a marked increase in
bullishness last week. For those looking to understand the reason, perhaps the sell-side picked up on
the fact that David Smick, author of “The World Is Curved,” pointed out recently:

“Banks’ excess cash reserves, which normally total less than S7 billion, have recently
approached 5400 billion. A lot of that is taxpayer money that the banks aren’t putting to use.

7”7

Holding on to cash is good for the banks, bad for the economy. But that being said, the longer the
government refuses to make these banks actually put their bail-out capital at risk, by loaning it to
others, the more comfortable the sell-side gets with their healthier balance sheets.

Until next week...



About The First Coverage Weekly Street Sentiment

Derived from the aggregated analysis of thousands of actual trade ideas and data being sent in
real-time from the sell-side to the buy-side, the First Coverage Weekly Street Sentiment provides a
snapshot of market trends and a unique perspective of the mindset of the Street for the week
ahead. The following data has been extracted directly from all information transmitted in the past
week by sell-side representatives from more than 250 firms submitting information to portfolio
and asset managers across North America via the First Coverage platform.

About First Coverage

Catering to more than 300 financial institutions worldwide, First Coverage provides a web-based
platform that simplifies the gathering, evaluation and organization of all sell-side services and
information. For more information, visit www.firstcoverage.com or contact us at
info@firstcoverage.com.

For media inquiries, please contact Deborah Jorge at First Coverage:
Deborah.Jorge@FirstCoverage.com, 617-303-0067 (office) or 413-531-0959 (mobile).

--DISCLAIMER—

First Coverage’s Weekly Street Sentiment (“WSS”) is derived from sources believed to be reliable, but which we furnish “AS 1S” and
“WITH ALL FAULTS.” We do not warrant or guarantee the suitability, timeliness, sequence, accuracy, or completeness of WSS.
THERE ARE NO WARRANTIES OF ANY KIND, EXPRESSED, IMPLIED OR STATUTORY(INCLUDING, WITHOUT LIMITATION,
SUITABILITY, TIMELINESS, TRUTHFULNESS, SEQUENCE, ACCURACY OR COMPLETENESS), ANY IMPLIED WARRANTIES
ARISING FROM TRADE USAGE, COURSE OF DEALING, OR COURSE OF PERFORMANCE, OR THE IMPLIED WARRANTIES
OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR USE OR PURPOSE. THERE ARE NO WARRANTIES,
EXPRESSED OR IMPLIED, AS TO THE RESULTS TO BE OBTAINED FROM USE OF WSS. Any analysis, observation or other
opinion that WSS may contain is, and must be construed solely as, a statement of opinion and not a statement of fact, indication of
preference or recommendation of any nature. Content contained in WSS is not intended to and does not constitute investment
advice and no investment adviser-client relationship is formed.



